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2026–2027 WISE Intensive Program 

Digital Media and Society in Korea 
December 22, 2026 – January 7, 2027 

Instructor Dr. Jiyoung Lee 

Office Central Library 5th Floor 70519 

E-mail jiyoung.lee@skku.edu 

Class meeting 

time 
09:00–12:30 

Classroom TBA 

Office hours By appointment 

Course format 12 intensive sessions; January 1 delivered as a pre-recorded lecture 

Communication: Email is the best way to reach the instructor. Announcements, readings, and 

additional materials will be posted on the course website. When emailing, please use the 

subject line “WISE: [Your Name] – [Topic].” 

Course description 

Digital Media and Society in Korea examines how popular digital media shape attention, 

creativity, identity, trust, and relationships. Using accessible Korean and global examples—

including K-pop, short-form video, recommendation algorithms, YouTube thumbnails, virtual 

idols, generative AI, deepfakes, memes, and AI companions—the course introduces key 

questions in digital media and human–AI communication. 

The course is designed for WISE students from diverse countries, majors, and academic levels. 

No prior knowledge of Korea, communication theory, or artificial intelligence is required. Short 

lectures are paired with discussions, case analysis, mini experiments, workshops, and team 

activities. Students will compare Korean digital-media cases with examples from their own 

countries and develop practical skills for evaluating and designing digital content responsibly. 

Course and learning objectives 

Course objectives 

• Introduce major forms of platform-based and AI-mediated communication in contemporary 

Korea. 

• Examine how digital media influence attention, emotion, authenticity, identity, trust, and 

social interaction. 

• Analyze both the opportunities and risks associated with algorithms, synthetic media, 

creator culture, and visual misinformation. 

• Encourage cross-national comparison and collaborative learning through accessible, 

participatory activities. 
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Learning goals: By the conclusion of this course, students should be able to: 

• Explain how platform features and message design influence what users notice, click, trust, 

and share. 

• Identify key opportunities and risks associated with generative AI, deepfakes, virtual 

influencers, and AI companions. 

• Evaluate the authenticity and credibility of digital content using contextual and visual cues. 

• Compare Korean digital-media practices with those in other cultural settings. 

• Develop evidence-based recommendations for more responsible digital communication. 

Prerequisites 

None. The course is introductory and open to students from all majors and academic levels. All 

classes and assignments will be conducted in English. 

Required texts and materials 

There is no required textbook. Short readings, videos, news articles, platform examples, and 

case materials will be posted on the course website. Students should bring a laptop or tablet for 

selected activities when possible. 

Teaching and learning approach 

Each 3.5-hour session will generally include an accessible mini-lecture, guided discussion, 

analysis of Korean and international cases, and one focused participatory component. Major 

activities are concentrated on selected days so that students have sufficient time to understand 

and discuss each topic rather than completing a new assignment every class. 

• Short lectures and multimedia examples 

• Cross-national discussion and case comparison 

• Mini experiments and content-analysis workshops 

• Small-group debates and design activities 

• Team project development and peer feedback 

Assessment and evaluation 

Component Weight Description 

Attendance and active 

participation 
25% 

Preparation, punctuality, constructive discussion, and 

engagement in class activities. 

Two individual media 

reflections 
20% 

Two brief reflections connecting a course concept to a 

Korean or cross-national digital-media example. 

Team project proposal 

and workshop 
15% 

A focused topic, Korean case, comparison context, and 

preliminary analytical plan. 

Final team presentation 30% 

An evidence-based analysis of one digital-media 

phenomenon, including a cross-national comparison and 

practical recommendations. 

Individual final reflection 

and peer evaluation 
10% 

A short reflection on learning and team contribution, 

accompanied by confidential peer evaluation. 
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Assignment descriptions 

TWO INDIVIDUAL MEDIA REFLECTIONS 

Students will submit two brief reflections of approximately 300–400 words. Each reflection 

should apply one course concept—such as attention, emotional engagement, authenticity, 

credibility, parasocial interaction, or algorithmic influence—to a specific digital-media example. 

Students may use a Korean case, an example from their home country, or a comparison of the 

two. 

FINAL TEAM PROJECT 

Teams will investigate one contemporary and publicly recognizable digital-media phenomenon 

in Korea. The project should be understandable to a general international audience and 

compare the Korean case with at least one other national or cultural context. Possible topics 

include short-form video, K-pop fandom, recommendation algorithms, AI-generated content, 

deepfakes, virtual idols, YouTube thumbnails, memes, visual misinformation, AI labels, or AI 

companions. 

The final project should include: 

• A clear description of the selected phenomenon and why it matters; 

• Analysis of one focused Korean case using course concepts; 

• A cross-national or cross-cultural comparison; 

• Discussion of major benefits, risks, or ethical concerns; 

• Concrete recommendations for users, creators, platforms, or policymakers. 

Final presentations should be approximately 10–12 minutes, followed by questions. Exact 

timing may be adjusted according to enrollment. 

Attendance, participation, and professionalism 

Because this is a short, intensive, and activity-based course, regular attendance is essential. 

Participation is evaluated by preparation, respectful listening, collaboration, and the quality of 

contributions—not simply by how often a student speaks. Students should help create an 

inclusive and psychologically safe learning environment, respect privacy, and avoid 

discriminatory or dismissive language. 

Academic integrity and responsible use of AI 

Students must accurately acknowledge all sources, including ideas, text, images, data, and 

media examples. Generative AI tools may be used for brainstorming, translation support, or 

language editing when permitted for a specific assignment. Students remain responsible for 

verifying accuracy, protecting personal information, and disclosing meaningful AI assistance. 

Fabricated sources or undisclosed AI-generated analysis constitute academic misconduct. 

Policy on late assignments 

Assignments should be submitted by the announced deadline. Extensions may be granted for 

documented illness, family emergencies, or other serious circumstances when the instructor is 

contacted as early as possible. 
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Course schedule 

The schedule is organized around three connected weekly themes: (1) attention and popular 

digital culture, (2) AI-generated media and authenticity, and (3) identity, trust, and responsible 

digital media. Selected sessions include a clearly defined discussion, workshop, experiment, or 

team activity. The schedule may be adjusted to reflect current events, class interests, or 

logistical needs. 

Session Date Topic 
Content and participatory 
component 

Notes / 
Deliverables 

WEEK 1: ATTENTION AND POPULAR DIGITAL CULTURE 

1 
Tue, 
Dec. 22 

K-pop, Streaming, 
and Short-Form 
Video 

Course orientation; Korean platform 
culture; how digital content travels 
across borders. Icebreaker: students 
share a Korean digital-media example 
popular in their country. 

Form teams. 

2 
Wed, 
Dec. 23 

Virality and 
Recommendation 
Algorithms 

How algorithms, social cues, emotion, 
and popularity shape attention. Group 
activity: predict which posts are most 
likely to receive engagement. 

 

3 
Thu, 
Dec. 24 

Clickbait and 
YouTube 
Thumbnails 

How titles, images, and emotional 
exaggeration influence credibility and 
engagement. Thumbnail workshop: 
redesign and test a thumbnail. 

Reflection 1 
assigned. 

— 
Fri, Dec. 
25 

No Class – Public 
Holiday 

  

4 
Mon, 
Dec. 28 

Virtual Idols, 
Influencers, and 
Fandom 

Virtual idols, influencers, authenticity, 
fandom, and parasocial relationships. 
Team case analysis comparing a 
human and virtual creator. 

Team topic 
brainstorming. 

WEEK 2: AI-GENERATED MEDIA AND AUTHENTICITY 

5 
Tue, 
Dec. 29 

AI-Generated 
Media and Online 
Creativity 

How generative AI changes images, 
music, video, and creative work. Guided 
demonstration and authenticity 
challenge. 

Reflection 1 
due. 

6 
Wed, 
Dec. 30 

Deepfakes and 
Voice Cloning 

Celebrity deepfakes, digital 
doppelgängers, consent, impersonation, 
and biometric privacy. Structured ethics 
discussion. 

 

7 
Thu, 
Dec. 31 

AI Labels, 
Authenticity, and 
Trust 

How “AI-generated,” “edited,” and 
“false” labels influence credibility. Mini 
experiment and platform-label design 
activity. 

Team 
proposal 
workshop. 
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Session Date Topic 
Content and participatory 
component 

Notes / 
Deliverables 

8 
Fri, Jan. 
1 

AI Friends and 
Digital Intimacy 

Pre-recorded lecture on AI companions, 
anthropomorphism, emotional support, 
trust, privacy, and dependency. 
Individual guided reflection. 

Online 
session; 
Reflection 2 
assigned. 

WEEK 3: IDENTITY, TRUTH, AND RESPONSIBLE MEDIA 

9 
Mon, 
Jan. 4 

Memes and Visual 
Misinformation 

How humor, identity, and 
misinformation intersect. Team fact-
checking challenge using selected 
visual cases. 

Team 
proposal due. 

10 
Tue, 
Jan. 5 

Online Identity and 
the Digital Self 

Profiles, filters, avatars, AI-generated 
selves, self-presentation, authenticity, 
and digital identity. Profile and avatar 
analysis activity. 

Reflection 2 
due. 

11 
Wed, 
Jan. 6 

Responsible Digital 
Media in Korea 

Synthesis of platform responsibility, 
media literacy, transparency, consent, 
and user protection. Team project 
workshop and consultation. 

Final 
presentation 
preparation. 

12 
Thu, 
Jan. 7 

Final Team 
Presentations 

Team presentations, peer questions, 
feedback, and course reflection. 

Final 
reflection and 
peer 
evaluation 
due. 

Grading scale 

A+ 95–100 A 90–94 B+ 85–89 B 80–84 C+ 75–79 

C 70–74 D+ 65–69 D 60–64 F 0–59  

 


